www.cciaus.org.au 1800 009 890 MEWSLETTER OF CHRISTIAN CAMPING INTERNATIONAL AUSTRALIA + ISSUE 19

B"f Ken Hefferran

Wl Austadia

lor 2

Personality Profiles

Letting go of
the spatula

+ Each member nas g genune

and concern for each ather r

Mave it Out

45 AN Association 5 in

al larguag

Tz conllich watin e i

How to maximise
your publicity

iy associztion s nol one e

¢ ol bt

What's in‘a name!

National Scene

8 Ken Heffernan
1 HE- PRESICEMNT




HOW TO
MAXIMISE
YOUR
PUBLICITY

to a current hot




COMMUNICATOR ' . _.

there is a camp-related occasion make them
aware of how your camp can meet their needs.

Be sure to write a media release when you have
added to your staff. Include a head shot photo
to accompany the release, This type of release
15 considered an “evergreen story’ meaning
since it is not tied to a specific date for an event
it might take several weeks before they print it

Community cutreach is fundamental to a
good public relations campaign, as it is the
only publicity opportunity that you have some
control over when it happens, Activities can
range from holding a drive to collect foed,
clothing, etc for a local charity, or donating a
portion of proceeds to a charity.

A grand opening, moving or closing is
appropnate for a media release. I you did not
have a grand opening, why not
have one? If you have been in your
campgrounds for a while, but have
upgraded the facllities think about a
grand reopening.

Your camp anniversary is one

media release you can count on

every year. Inform the media and

your community that you are still in business and
how long you have been part of the community.
Longewvity is a great credibility builder. With a
saciety on the move there will be new pecple
and businesses in your community that won't
know how long you have been there.

Receiving a new contract or customer from
a non-profit. government entity or another
business, is a great way to toot your horn. It
elevates your value because these businesses
are doing business with you.

Reaching a milestone, such as the 1,000th group
booked, creates images of stability, longewity,
quality, and customer satisfaction. In other
wards, a place | would want to do business with!

Public speaking about creative ways to recognize
high performers is a great platform for you.
Contact your local Rotary groups, business
networking groups, chambers of commerce

and offer a 20 - 30 minute presentation that
would educate their members of the various
methods of recognition. Keep in mind it is not a
commercial about the camp, but an educational

opportunity to share the benefits of going on
retreats and what the options are.

Serving in leadership capacities for non-profits
is another way to generate publicity for your
business, even if the leadership role has nothing
to do with your business, If you are elected,
nominated or volunteered to serve for any
non-profit be sure to let the community know
and mention that you are the manager of Camp
ABC.

Awards are a wonderful way to let the
community share in your successes, whether
yOU are giving or receiing an award, especially
if you make the awardl Awards can be given
to celebrate employee of the year, vendor

of the year, employee volunteer of the year,
etc. Be sure to include a photo of the award
presentation.

Community outreach is
fundamental to a good public

relations campaign,

Once you have identified newsworthy angles
about your business it is time to focus on the
actual writing of the release. When writing
the media release the idea is to concisely
communicate the message in preferably

one page and not more than two pages. By
providing the highlights the goal is to capture
the editor's interest. If they have space they
can do a feature story with a follow up in-
depth interview, but typically they use exactly
what you send them, Use your best grammar
while avoiding industry jargon or undefined
abbreviations.

A release usually comprises three paragraphs.
The first paragraph summarizes the release
stating the who, what, where, when, why and
how in a flowing paragraph. The second
paragraph is your quote relating to the subject
of the release. The third is the closing paragraph
that identifies your uniqueness, It should always
include contact information, whether you give

a website, email or phone. Format the release
with double-spacing and using a readable font
such as Times New Roman 12,

MNow for the next question - who do you send
itto? If you are having an event to give back to
the community, send it to the community editor:
If it is announcing your business anniversary,
send it to the business and the community
editor, The key is to send it to as many
reporters and editors that would be interested,
even at the same publication,

The media list is your tool for distributing

your media releases. Creating a list is easily
done. Begin with publications you receive at
your home or office by identifying the correct
contact person, Usually email is the most
efficient method to send the release, Visit the
local library to select publications you may

not receive and refer to the Gale Directory

of Publications and Broadcast Media for an
extensive listing of every media contact in the
world. When creating your list be sure to only
select publications that would be
interested in some angle of your
story. Add new contacts as you
see new publications, establish
new angles or hear of personnel
changes. Be sure to identify if
the publication is daily, weekly or
monthly,

Respond immediately if the media calls you for

clarification, They are doing you a huge favour,

giving you hundreds if not thousands of dollars

of free press. Be easy to work with so that you
can continue to create a positive Impression in

their mind,

In summary, to help distinguish you from

your competition add public relations to your
marketing efforts. Identify what is newsworthy
about your business and create a publicity plan.
Begin writing and distributing the releases to
your media list. Be persistent with a goal of one
new release per month. Enjoy the increased
visibility and goodwill your business will receive
by maxaimising your publicity!
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